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Description

Introductory description

In an increasingly interconnected and interdependent world, understanding the global business
environment is paramount for future leaders, entrepreneurs, and policymakers. The "Global
Business Environment and Markets" module delves deep into the multifaceted dynamics that
shape international business operations and strategies.

Spanning from global trade patterns and international market structures to the nuanced socio-
cultural and political factors that influence cross-border transactions, this module provides
students with a comprehensive overview of the challenges and opportunities inherent in global
commerce. Through a blend of theoretical frameworks and real-world case studies, participants
will gain insights into the external forces impacting multinational corporations, small and medium-
sized enterprises (SMEs) beyond their domestic markets.

This module will introduce concepts, models and frameworks that can be applied to increase the
probability of success for their own organisations and will equip them to develop their own plans
within the overall business context. It also emphasizes the importance of critical thinking and
problem-solving in the context of global business, equipping student with the skills required to
analyse complex information and make strategic decisions.



Module aims

The "Global Business Environment and Markets" module serves a pivotal role in extending
students' understanding of the intricate web of international business dynamics. Its primary
purpose is to offer a holistic view of the myriad factors that influence and dictate the landscape of
global business. By undertaking this module, students will:

Deepen their strategic insight: Grasping the complexities of the global business environment is
crucial for devising effective strategies.

Enhance cultural and socio-political awareness: Beyond mere numbers and trade statistics,
international business is profoundly shaped by cultural, socio-political, and environmental factors.
Further develop their understanding of the influence of government on domestic and international
market: Governments have a substantial influence on markets due to their ability to introduce
regulations that impact each industry.

Develop analytical and critical thinking skills: The module will challenge students to examine real-
world scenarios and proposing innovative solutions to contemporary challenges.

Outline syllabus

This is an indicative module outline only to give an indication of the sort of topics that may be
covered. Actual sessions held may differ.

The syllabus for the Global Business Environment and Markets (GBEM) module are likely to
include the following key areas:

A: Global

i) The Gains from Trade

Trade interactions enable many countries to bolster productivity and raise living standards

i): Government Organisations and Trade

Multilateralism vs. Regionalism as Institutional frameworks to support cross-border interactions
iii) The Contemporary Business Landscape and the Macroeconomic Policy Response

B: Business

i) The creation of multinational enterprises (MNEs) and supply chains through cross border capital
flows (Foreign Direct Investment)

i) Relationships between FDI and Technology Transfer and company size and Innovation

C: Markets

i) Prices and Global Markets

i) Approaches to Forecasting Market Dynamics

D. Environment

i) Externalities

i) Economic Incentives and Green Policy

Learning outcomes
By the end of the module, students should be able to:

» Demonstrate a comprehensive knowledge of the intricacies of the international trade system
and the multifaceted role played by multinational corporations within the dynamic process of



globalization.

» Develop a critical and discerning understanding of the complex ways in which global political
and cultural disparities shape the decision-making processes employed in the realm of
international business.

» Analyse the profound impacts of government regulatory policies on the exchange of goods,
services, and technology across both domestic and international markets.

» Demonstrate an in-depth comprehension of the ramifications arising from the global financial
crisis and the subsequent macro policy responses, with a particular focus on their influence
on the local business environment.

» Apply principles derived from the disciplines of international business and economics to
explore the connection between financial markets and the tangible economic activities
constituting the real economy.

Indicative reading list

Reading lists can be found in Talis

Specific reading list for the module

International

The module's entire focus is on globalisation and the interdependence of countries, including the
various ways in which the principle economic agents of households, firms, and governments
shape and interact within this environment. Not only is the course content global in nature, but the
speaker line-up tends to comprise experts from a variety of countries as well as diverse cultural
and gender backgrounds.

Subject specific skills

Effective use of secondary data in business presentations and reports. Leadership and business
communication skills. Identify profitable international market opportunities. The application of key
concepts from economics. Understanding of government regulations related to competition and
environment policy.

Transferable skills

Data analytical skills; Economics essay writing; Decision making in a global market; Negotiation
(planning and implementation); Presentation skills; Time management and teamwork.

Study

Study time


https://warwick.rl.talis.com/
https://rl.talis.com/3/warwick/lists/0F4DD37F-2C67-0CD1-10DA-1982899EE676.html

Type Required

Lectures 15 sessions of 1 hour (17%)
Seminars 15 sessions of 1 hour (17%)
Tutorials (0%)

Supervised practical classes (0%)

Online learning (scheduled sessions) (0%)

Online learning (independent) 10 sessions of 1 hour (11%)
Private study 50 hours (56%)

Total 90 hours

Private study description

Pre-lecture readings and complete seminar questions

Costs

No further costs have been identified for this module.

Assessment

You must pass all assessment components to pass the module.

Assessment group A3

Weighting Study time Eligible for self-certification
Assessment Component

Individual Essay 70% 42 hours Yes (extension)
Individual written essay

Reassessment component

Individual Essay No
Individual written essay

Assessment component

Online Test (closed book) 30% 18 hours No
Multiple choice tests (typically scheduled to take place in week 2 and week 3 of the 4 week



Weighting Study time Eligible for self-certification
teaching block)

Reassessment component

Short Essay No
Individual written essay to assess the learning outcome 1

Feedback on assessment

Written feedback on essay questions, detailed comment on the merits of student's analysis as well
as overarching comments about quality of academic writing, presentation, graphs and diagrams,
and critical thinking.

Availability

Courses
This module is Core for:

 International Trade, Strategy & Operations (ITSO)



