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Description

Introductory description

This is an elective module available for WBS and non-WBS students. To find detailed availability 
and to apply for this module, log in to my.wbs.ac.uk using your normal IT login details and apply 
via the my.wbs module application system. Once you’ve secured a place on my.wbs you should 
apply via your home department’s usual process, which usually takes place via eVision. Note that 
you do not require the module leader’s permission to study a WBS module, so please do not 
contact them to request it.

Module web page

Module aims

The module aims to provide students with the knowledge and skills of marketing analytics. 
Students will learn the tools, models, and techniques to generate marketing insights or solve 
marketing problems with data.

Outline syllabus

http://www.wbs.ac.uk


This is an indicative module outline only to give an indication of the sort of topics that may be 
covered. Actual sessions held may differ.

Introduction to Marketing Analysis.•
Segmentation and Targeting Analysis.•
Positioning Analysis.•
Customer Satisfaction.•
Customer Lifetime Value.•
Product Decisions.•
New Product Decisions.•
Pricing Decisions.•
Sales Prediction.•
New Methods in Marketing Analysis.•

Learning outcomes

By the end of the module, students should be able to:

Understand important data-driven marketing strategies and the process of converting data to 
marketing decisions..

•

Familiarize with appropriate models and techniques to generate marketing insights or solve 
marketing problems related to segmentation, targeting, and positioning, customer 
satisfaction, customer lifetime value, product decisions, pricing decisions, etc..

•

Interpret data analysis results to recommend and justify marketing managerial decisions.•
Understand important data-driven marketing strategies and the process of converting data to 
marketing decisions.

•

Familiarize with appropriate models and techniques to generate marketing insights or solve 
marketing problems related to segmentation, targeting, and positioning, customer 
satisfaction, customer lifetime value, product decisions, pricing decisions, etc.

•

Interpret data analysis results to recommend and justify marketing managerial decisions.•

Indicative reading list

Reading lists can be found in Talis

Subject specific skills

Gain competency in utilizing software tools for marketing-related data analysis needs.•
Construct projects and perform data analysis to generate marketing insights with data.•

Transferable skills

Gain competency in utilizing software tools for marketing-related data analysis needs.•
Construct projects and perform data analysis to generate marketing insights with data.•

https://warwick.rl.talis.com/


Study

Study time

Type Required

Lectures 10 sessions of 1 hour (7%)

Seminars 9 sessions of 1 hour (6%)

Online learning (independent) 10 sessions of 1 hour (7%)

Other activity 1 hour (1%)

Private study 47 hours (31%)

Assessment 73 hours (49%)

Total 150 hours

Private study description

Private Study.

Other activity description

Revision Lecture

Costs

No further costs have been identified for this module.

Assessment

You do not need to pass all assessment components to pass the module.

Assessment group D4

Weighting
Study 
time

Eligible for self-
certification

Assessment component

Group Project (15 CATS) 20% 15 hours No

Reassessment component

Individual Assignment (15 CATS) Yes (extension)



Weighting
Study 
time

Eligible for self-
certification

Assessment component

Centrally-timetabled examination (On-
campus)

80% 58 hours No

In-person Exam

Answerbook Pink (12 page)•
Students may use a calculator•

Reassessment component is the same

Feedback on assessment

Feedback provided via my.wbs.

Past exam papers for IB3M5

Availability

Pre-requisites

WBS students must have taken IB149-15 or IB150-15. Non-WBS students are strongly 
recommended to have taken an equivalent introductory statistics/data analysis module.

All students are also recommended, to attain an understanding of marketing decisions, to have 
taken IB148-15 OR IB152-15 OR IB2D6-15.

To take this module, you must have passed:

• Any of

IB149-15 Introduction to Statistics•
IB150-15 Foundations of Data Analysis for Management•

Courses

This module is Optional for:

UIBA-N20B BSc in Management
Year 3 of N20B Management○

•

https://warwick.ac.uk/exampapers?q=IB3M5
/modules/2026/IB149-15
/modules/2026/IB150-15


Year 3 of N20B Management○

Year 3 of N23K Management with Accounting○

Year 3 of N234 Management with Digital Business○

Year 3 of N235 Management with Entrepreneurship○

Year 3 of N232 Management with Finance○

Year 3 of N252 Management with Marketing○

Year 3 of N23L Management with Strategy and Organisation○

Year 3 of UIBA-N400 Undergraduate Accounting and Finance•
UIBA-N404 Undergraduate Accounting and Finance (with Foundation Year and 
Placement/Undergraduate Partnership Programme)

Year 5 of N4N7 Accounting and Finance (Foundation Year and Intercalated)○

Year 5 of N404 Accounting and Finance (Foundation Year and Placement)○

Year 5 of N405 Accounting and Finance (Foundation Year and UPP)○

Year 5 of N403 Accounting and Finance (with Foundation Year)○

•

Year 4 of UIBA-N403 Undergraduate Accounting and Finance (with Foundation Year)•
UIBA-N401 Undergraduate Accounting and Finance (with Placement Year/Undergraduate 
Partnership Programme)

Year 4 of N401 Accounting and Finance (Placement)○

Year 4 of N402 Accounting and Finance (Undergraduate Partnership Programme)○

•

Year 3 of UCSA-I1N1 Undergraduate Computer Science with Business Studies•
Year 4 of UCSA-I1NA Undergraduate Computer Science with Business Studies (with 
Intercalated Year)

•

Year 4 of UGEA-RN21 Undergraduate German and Business Studies•
Year 3 of UIPA-L8N1 Undergraduate Global Sustainable Development and Business•
Year 4 of UIPA-L8N2 Undergraduate Global Sustainable Development and Business Studies 
(with Intercalated Year)

•

UIBA-N20F Undergraduate International Management
Year 4 of N20F International Management○

Year 4 of N20F International Management○

Year 4 of N20S International Management (with Accounting)○

Year 4 of N20T International Management (with Chinese)○

Year 4 of N20P International Management (with Entrepreneurship)○

Year 4 of N20M International Management (with Finance)○

Year 4 of N20U International Management (with French)○

Year 4 of N20L International Management (with Marketing)○

Year 4 of N20V International Management (with Spanish)○

Year 4 of N20W International Management (with Strategy and Organisation)○

Year 4 of N20N International Management with Digital Business○

Year 4 of N20E Management (with Foundation Year)○

Year 4 of N234 Management with Digital Business○

•

UIBA-N220 Undergraduate International Management (with Foundation Year)
Year 5 of N220 International Management (with Foundation Year)○

Year 5 of N221 International Management with Accounting (with Foundation Year)○

Year 5 of N226 International Management with Chinese (with Foundation Year)○

Year 5 of N223 International Management with Digital Business (with Foundation Year)○

Year 5 of N224 International Management with Entrepreneurship (with Foundation ○

•



Year)
Year 5 of N222 International Management with Finance (with Foundation Year)○

Year 5 of N227 International Management with French (with Foundation Year)○

Year 5 of N225 International Management with Marketing (with Foundation Year)○

Year 5 of N228 International Management with Spanish (with Foundation Year)○

Year 5 of N229 International Management with Strategy and Organisation (with 
Foundation Year)

○

UIBA-N20J Undergraduate Management (with Foundation Year and Placement 
Year/Undergraduate Partnership Programme)

Year 5 of N20J Management (Foundation Year and Placement)○

Year 5 of N20K Management (Foundation Year and UPP)○

Year 5 of N23H Management with Digital Business (with Foundation Year and 
Placement Year)

○

Year 5 of N23J Management with Entrepreneurship (with Foundation Year and 
Placement Year)

○

Year 5 of N23G Management with Finance (with Foundation Year and Placement 
Year)

○

Year 5 of N255 Management with Marketing (with Foundation Year and Placement 
Year)

○

•

UIBA-N20E Undergraduate Management (with Foundation Year)
Year 4 of N20E Management (with Foundation Year)○

Year 4 of N23N Management with Accounting (with Foundation Year and Placement 
Year)

○

Year 4 of N23M Management with Accounting (with Foundation Year)○

Year 4 of N23E Management with Digital Business (with Foundation Year)○

Year 4 of N23F Management with Entrepreneurship (with Foundation Year)○

Year 4 of N23D Management with Finance (with Foundation Year)○

Year 4 of N252 Management with Marketing○

Year 4 of N254 Management with Marketing (with Foundation Year)○

Year 4 of N23P Management with Strategy and Organisation (with Foundation Year)○

•

UIBA-N20C Undergraduate Management (with Placement Year/Undergraduate Partnership 
Programme)

Year 4 of N20M International Management (with Finance)○

Year 4 of N20B Management○

Year 4 of N20D Management (Undergraduate Partnership Programme)○

Year 4 of N20C Management (with Placement Year)○

Year 4 of N20Q Management with Accounting (with Placement Year)○

Year 4 of N236 Management with Digital Business (with Placement Year)○

Year 4 of N235 Management with Entrepreneurship○

Year 4 of N237 Management with Entrepreneurship (with Placement Year)○

Year 4 of N232 Management with Finance○

Year 4 of N233 Management with Finance (with Placement Year)○

Year 4 of N253 Management with Marketing (with Placement Year)○

Year 4 of N23L Management with Strategy and Organisation○

Year 4 of N20R Management with Strategy and Organisation (with Placement Year)○

•

Year 3 of UMAA-G1NC Undergraduate Mathematics and Business Studies•



Year 4 of UMAA-G1N2 Undergraduate Mathematics and Business Studies (with Intercalated 
Year)

•

Year 4 of UPXA-F3ND Undergraduate Physics and Business Studies (with Intercalated 
Year)

•

Year 3 of UPXA-F3N2 Undergraduate Physics with Business Studies•
WBS Exchange Students•


