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Description

Introductory description

This module provides Psychology students with an opportunity to work with an organisation to 
support and advance their outreach and engagement portfolio in an area linked to Psychology. 
Students undertaking this module will also participate in seminars to explore different theoretical 
and practical aspects of outreach and public engagement. The module will enable students to:

develop an understanding of and expertise in outreach and engagement around a topic 
related to psychology;

1. 

learn key career skills such as project management, time management, working to a brief;2. 
work in a professional capacity - liaising and collaborating with colleagues, stakeholders and 
clients;

3. 

Develop transferable skills (e.g. leadership qualities, self-confidence, communication skills). 
Students will work with a range of host organisations, including charities, community centres 
and groups, and other clients, to support, design, develop and deliver resources and 
materials for outreach and engagement. Resources can include marketing material, social 
media communications, community events, presentations, research outputs, teaching 
resources etc. The placement project could be anything within the remit of Psychology 

4. 



and/or apply the research methods used in psychology.

Further information: 
a) this Module cannot be taken by Psychology students who have completed a full-year or part-
year intercalated year work placement. 
b) this module has a limited number of places available. Students will be selected for this module 
through a competitive application process. 
c) travel costs: students are expected to travel to and from their placement location by public 
transport unless otherwise agreed in advance with the Department of Psychology. Students are 
expected to meet the costs associated with their travel to and from their placement location. 
Students who wish to be considered for reimbursement of these travel costs should submit 
receipts to the Department.

Module web page

Module aims

To develop knowledge of, and expertise with outreach and engagement linked to a 
theoretical, research, or practical aspect of psychology;

1. 

To develop communication skills, including verbal, written, visual, and online/social media 
communication;

2. 

To refine skills with project development and time management;3. 
To build relationships with partners within and outside the community, including schools, 
charities, community groups, companies, etc.

4. 

To develop professional and transferable skills relating to future career paths and 
employability.

5. 

Outline syllabus

This is an indicative module outline only to give an indication of the sort of topics that may be 
covered. Actual sessions held may differ.

This is an indicative module outline only to indicate the sort of topics that may be covered in the 
seminars. Actual seminars held may differ. 
Introduction to Placements, Outreach, and Public Engagement; 
Developing and evaluating outreach and engagement projects; 
Co-production and best practice in working with communities; 
Developing skills through Placements, Outreach, and Public Engagement; 
Innovation in the workplace.

Learning outcomes

By the end of the module, students should be able to:

Critically reflect on the development of employability skills.•
Demonstrate a good understanding of how a professional working environment operates.•
Demonstrate the development of transferrable skills such as communication, time •

tbc


management, team working.
Demonstrate an understanding of, and expertise in outreach and public engagement.•
Demonstrate the ability to use scholarly resources to inform project development and 
evaluation.

•
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Subject specific skills

The ability to apply relevant theories and research methods to outreach and engagement projects; 
Awareness of organisational and socio-cultural challenges in the workplace and how they are 
addressed; 
Understanding of the challenges and opportunities involved in working with diverse organisations 
and clients.

Transferable skills

Verbal and written communication skills 
Problem-solving in the workplace 
Analysis and decision making 
Negotiation and collaboration skills 
Project development, delivery, and evaluation 
Make decisions in teams and independently 
Stakeholder and organisational awareness 
Manage time effectively

Study

Study time

Type Required

Seminars 6 sessions of 2 hours (9%)

Placement 55 hours (43%)

Private study 60 hours (47%)

Total 127 hours

Private study description

Private study hours include: 
Reading and engaging with learning activities in preparation for seminars; 

https://0-doi-org.pugwash.lib.warwick.ac.uk/10.1111/j.1939-0025.2010.01003.x
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Researching and developing your placement outreach and engagement project; 
Placement project supervision and feedback; 
Formative and summative assessments.

Costs

No further costs have been identified for this module.

Assessment

You do not need to pass all assessment components to pass the module.

Assessment group A

Weighting Study time

Presentation of placement projects 10% 5 hours

In the final seminar in week 10, you will deliver a 10-minute presentation to discuss and critically 
evaluate your placement project. After your presentation, you will engage in a 5-10 minute group 
discussion where you will be expected to answer questions from your fellow students and tutor.

Placement project report 90% 18 hours

You are required to submit a written report in which you describe, reflect and critique your 
placement project. Your written report should draw on resources to provide theoretical, empirical 
and/or policy background to your placement project.

Feedback on assessment

You will be provided with written feedback.

Availability

Pre-requisites

THIS MODULE HAS A LIMITED NUMBER OF PLACES AVAILABLE. 
Students who wish to be considered for this module should contact the module convenor at the 
beginning of term 2 in their second year. Students who wish to be considered for this module will 
be required to apply for a place. 
The Department of Psychology cannot guarantee that all applicants will be allocated a place in this 
module.

Courses



This module is Optional for:

Year 3 of UPSA-C800 Undergraduate Psychology•

This module is Option list A for:

Year 3 of UPSA-C804 Undergraduate Psychology with Education Studies•

This module is Option list C for:

Year 3 of UPSA-C802 Undergraduate Psychology with Linguistics•

This module is Unusual option for:

Year 4 of UPSA-C805 Undergraduate Psychology with Linguistics (with Intercalated Year)•


